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 VOA: TV, Radio & Web, social media 

• VOA broadcasts about 1,800 hours of radio 
and television programming each week to an 
estimated global audience of 190 million 
people weekly. 

• Language services use their websites and 
social media platforms such as Facebook, 
Twitter and YouTube to share content and 
interact with the audience. 

 



The beginning 



What is VOA? 



www.voanews.com 



What is social media? 



                                  ’s top 7     

 

 

Social Media  
Rules ofEngagement  



 #7 images reign!   

• The largest shift in social content has been the move 
to images; photos,  & infographics. 

• It is easier to create images than you think—you 
don’t need to hire a pro! Or find them free on places 
like deathtostockphoto.com. 

• Ask your followers to send you photos. 

 

 



Use image & text 



Document an event & share it 



#6 create good content 

• The “right content” varies by social channel 

• When creating content for social media, it’s 
important to play to each channel’s specific 
tone, while pushing common Call To Action. 

• Synchronize content across channels. Create 
once, produce everywhere! 

 





#5 be authentic 
 

• Social media isn’t a press releases! 

• Making the tone of your post match the social 
network you’re posting on is very important; 
people are looking for personal, authentic 
posts that inform them or move them 
emotionally. 



Use the language  
of your followers 



#4 be relevant 

• Connect to what’s hot and trending—content 
that spreads over social media is relevant to 
the news and chatter of the minute 

• People love to talk about themselves. Ask 
them questions. Real engagement takes time. 
Make the time to monitor your networks at 
least daily, respond to posts, replies, etc. 

 



Trending on Monday, 
according to Trendsmap 



#MLK 



Talking to the President 



#3 be social  

• Don’t use social media to just broadcast. It’s 
called “social” for a reason. 

• Brands and organizations that @ reply and 
participate in the social conversation will see 
far more interactions. 

• Favorite, follow, reply. 

• Users return to accounts they feel listen to 
them. 

 



When asked a question, answer 

 

 



#2 be on time 

• Although the best times to post on each 
network are different, you need to post when 
your audience  is there. 

• Be flexible - It’s important to schedule, but it’s 
as important to respond to timely events. 

 



Best time to post on Facebook 



#1 analyze 

• Use analytics and third-party apps to see 
what’s working. 

• Many tools are available for each social 
network to help gage the performance of your 
content. 

• Figuring out what content engages your uses 
helps plan even more successful campaigns in 
the future. 

 



Facebook Insight on audience 



What does the future look like? 

 

 

The future is mobile 

& 

 a lot  more social 







By looking at your posting pattern, 
Facebook can predict when you are:  

  

a) Buying a house 

b) Taking a vacation 

c) Falling in love 

d) Falling in love with Katy Perry 

 



Love graph according to Facebook 

 



Facebook users in the U.S. 



Facebook in 2016 is pursuing 

• Instant  articles 

• Virtual reality 

• Drones  

• Facial recognition software 

• Mobile messaging & telephony 

• Broadcast video capabilities just launched  

 



Instant Articles 



Virtual Reality 



Facial recognition 



Messenger & Messaging 



Drones 



Personal data & sensors in everything 



What does this mean  
for federal agencies 

• Social media calls on agencies to have a 
“human” voice 

• And daily interaction with the public they 
serve 

 



Thank you  

• Check out :www.voanews.com 

• Follow: @VOANews, @Zoe_Leoudaki 

• Like on Facebook: 
Voice of America  
Straight Talk Africa 
Africa 54 

• Instagram: VOANEWS, zoe_Leoudaki 

• Email: zoe.leoudaki@gmail.com,            
 zleoudak@voanews.com  

http://www.voanews.com
mailto:zoe.leoudaki@gmail.com
mailto:zleoudak@voanews.com

